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I SCORE BREAKDOWN — 6 ETHICAL PILLARS

PILLAR WEIGHT SCORE INDICATOR SCORE
Environmental Responsibility 20% D

Public Benefit 20% . ]

Responsible Modernisation 20% ]

Governance & Transparency 15% ]

Anti-Corruption 15% D

Ethical Alignment 10% D

I Al INTELLIGENCE SUMMARY

QO AI-ASSISTED ANALYSIS

Unilever plc is among the world's most recognisable consumer goods companies, with brands including Dove, Lipton,
Hellmann's, and Domestos reaching billions of consumers. Publicly available sources suggest it is a recognised ESG leader in
the consumer goods sector. Indicative EcolQ analysis. This is a demo profile based on publicly available information. All scores
are estimated and require independent verification. This profile has not been verified or endorsed by the company.

INVESTMENT OPPORTUNITY

Unilever's strong ESG brand, diversified consumer exposure, and transparent governance make it a natural fit for sustainable
investment mandates. Green and sustainability-linked bonds have been successfully deployed and could expand for agricultural
supply chain transformation.

I SCORE EVOLUTION HISTORY

18-MONTH SCORE TREND

Feb '25 . ] 58.4
May '25 . 59.0
Aug '25 . 63.9
Nov '25 .} 65.2
Jan '26 . 70.0
Apr '26 c 711

66.2

73.0

68.2

75.8

75.0

74.5
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| RISK & HARM SIGNALS
Pollution Severity
Controversy Risk
Transparency Quality
Profit Distribution

Transition Readiness

I FINANCING ELIGIBILITY (TOP MATCHES)

PROGRAMME TYPE MATCH SCORE
— Eligible 7%
— Likely 70%
— Likely 69%
— Likely 66%
— Likely 65%
— Likely 62%

I MODERNISATION INTELLIGENCE

# Al MODERNISATION ANALYSIS

Unilever has made substantial public commitments on sustainability, including net zero emissions by 2039, regenerative
agriculture sourcing, and plastic waste elimination. Supply chain transparency — particularly for agricultural commodities — and
single-use plastic outcomes remain the most material modernization challenge.

| RISK ASSESSMENT

A RISK INTELLIGENCE

Single-use plastic commitments have faced scrutiny over actual progress relative to stated targets. Palm oil and deforestation
supply chain risks persist in some commodity categories. Marketing claims around sustainability require robust independent
substantiation.

Disclaimer: This report is based on publicly available information and Al-assisted analysis conducted by EcolQ (ecoig.uk). It has not been independently
verified or endorsed by Unilever unless explicitly marked as Verified. EcolQ scores are indicative and designed to support transparency, modernisation, and
responsible investment dialogue. They do not constitute investment advice, legal opinion, or a guarantee of company performance. © 2026 EcolQ.
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